
tioned, but it poses important ques­
tions and offers methods for prob­
lem solving more often than simplis­
tic answers. - Lane Jennings 

• Methods for 
Community Planning 

The Community Planning Handbook 
compiled and edited by Nick Wales. 
Earthscan Publications Ltd. Available from 
the Futurist Bookstore for $24.95 ($22.95 
for Society members), cat. no. B-2370. 

devoted to Wates's 
selec ti on of 53 

methods for involving local people, 
in p hysical planning and design 
projects. Each stra tegy is concisely 
presented in two pages, with check­
lis ts, photos, and useful tips. Many 
of the methods described aim to en-

...._..,gage public interes t in the early 
s tages of a building project. 

A design fes t, for example, can 
s timulate community thinking about 
a specific theme by having teams of 
volunteer designers develop visual 
displays rela ted to the projec t in a 
pub lic space, such a s a shopping 
center. The event, which may last for 
several days, encourages public com­
m ent and becomes an evol v ing 
exhibit-in-process; ideas generated 
by the design fest can then be 
presented and debated at a public 
symposium. 

A second s tra tegy is to crea te an 
electronic map of a community proj­
ect- using 3-D images, aerial photog-

raphy, video clips, sound, and text. 
People can explore the map on com­
puter terminals in cafes and libraries 
or at home, post their comments, 
and read what o thers think. Other 
methods for mustering community 
inte res t include m odel-building 
projects, interacti ve displays called 
"street stalls," and highly structured 
future sea rch conferences, where a 
cross section of community members 
try to create a shared v ision of the 
future. 

Wates acknowledges tha t ever y 
community-plann ing process is 
unique a nd advises citi zens to be 
flexible in their thinking. Yet many 
of the m ethods he describes could 
save citizen planners time by provid­
ing a range of options, and in some 
cases serving as models. 

The Community Planning Handbook, 
~ttractively designed and well illus­
trated, presents a brief overview of 
,genera l principles th a t can be 

by Steven M. Gillon 

approaches. It also provides 16 short 
scenarios of common development 
situations, such as m aking use of 
derelict public land, creating a new 
neighborhood, improving the s tate 
of historic buildings, and regenerat­
ing an inner city area. The "Contacts 
A-Z" section lis ts organizations from 
around the world that offer support 
for community planning, w ith a 
heavy emphasis on groups based in 
~e United Kingdom. - Dan Johnson 
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